Who we are
We are a social impact agency specializing in public
relations and inclusive governance. We exist to help
organizations redefine how to turn their values into
tangible and inclusive actions.
We do so by working to understand the needs of our
clients, identify tailored solutions, and ultimately
implement simple and sustainable practices into action.

Welcome
difference.
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Inclusive governance

What we do

•
•
•
•

Inclusive governance

•

We support your strategic planning on ethics, responsibility
and governance, and offer training enabling you to stand
out from the crowd and meet the demands of your clientele.

•
•
•

Review of existing practices and identification of objectives;
Development of strategies that quickly turn into action plans;
Coaching and personalized trainings to guide management
teams and staff;
Creation of interactive spaces, workshops and round-table
discussions on inclusive governance;
Mediation and development of strategies to address complex or
contentious situations in the workplace;
Assessment and review of recruitment processes to attract diverse
talents;
Risk management and crisis prevention;
Support and guidance in establishing an inclusive and equitable
organizational culture.

Impact Communications

Impact Communications

•
•

We offer innovative, creative and scalable communications
solutions that help you engage and communicate with
new audiences by embracing diverse perspectives, ideas
and approaches.

•
•
•
•

Mobilizing public relations
We help you increase your impact via collaboration,
partnerships and genuine community engagement to
propel and promote your organizations, your projects or
campaigns to a new and untapped audience.

Mobilizing public relations
•
•
•
•
•
•
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Brand management in an era of social change;
Design, planning and delivery of digital communications that can
reach target social groups;
Creation and diffusion of campaigns that speak to a diversity of
people;
Creation of original content to engage new audiences both online
and in person;
Recommendations on the use of images, words and communication
tactics based on the Uena lexicon;
Communications strategies to attract, recruit and retain diverse
talents.

•

Networking and outreach with target social groups to act as
catalysts of your initiatives;
Building of strategic partnerships and collaborations with diverse
stakeholders;
Creation of ecosystems and support in implementing them
Community relations: Development of innovative strategies to
create and bolster relationships with communities of interest;
Media relations to generate buzz around your initiatives and
projects;
Government relations to help you communicate with governmental
publics, raise your concerns and protect your interest.
Social acceptability audit;
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Our Approach

Our Commitment

At Uena, we want every organization to realize the
innovation and growth potential of connecting with a
diversity of people. We truly believe that organizations
can have a real impact by taking a holistic approach.
This approach has several advantages. It is:

Go beyond Looks
We believe that communication is not only about what
looks good, but also about generating impact.

Collaborative
The Uena - client relationship is one of collaboration. We do not
impose changes, but rather offer support and guidance, working
alongside you to achieve your goals.

Think outside the box
We are committed to pushing the boundaries of creativity
to take our clients places where others don’t.

Continuous
Uena is a resource platform that offers ongoing support to our
clients during and after the completion of a mandate.

Simple
Uena’s approach makes it easy to understand, communicate and
implement diversity differently.

Tackle projects from different angles
We believe that diversity is key in creating innovative,
and long lasting organizations. Taking into account
diversity of perspective, ideas, and people is at the core
of all that we do.

Proactive
Our advisors have hands-on experience focused on delivering
practical and concrete solutions.
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Eager to generate
impact?

Diversity is not a
phenomenon, but a
fact.
It is not cultural, but
human.
It is neither an issue
nor a challenge.

So are we, contact us!

Diversity, simply, needs
to be recognized.
info@agenceuena.com
+1 514-237-2705
www. agenceuena.com
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